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26 CREATIVE INNOVATION NOMINEES
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Lite Saver Backpack By Luki

P o) 049/1:39 S vl 2

Brand- Luki Fruit Snacks for children | Agency-J Walter Thompson, Colombia
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https://adsoftheworld.com/media/dm/luki_lifesaver_backpack

www.ifiweremarketing.com

[ur Take [In The Nomination

A very good product fit-
the giveaway reminds kids
of the fruit snacks; fruits
are life enhancing and the
backpacks are life
saving



FOITHREADSCREEN BY FOREVER 2

FOREVER 21 REVEALS
MASSIVE MECHANICAL

SCREEN MADE OF
THREAD

6,400 spools of thread that display your Instagrams.

and- For 21|Ag yB eakfast, New York

—W T B ITAE The B



http://breakfastny.com/f21-thread-screen-press-release/

www.ifiweremarketing.com

ur Take On The Nomination

A bit of a stretched .
- connection with the
brand message but

~ innovative execution
nonetheless
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NETFLIX SWITGR BY NETFLIX

P Pl o) 0:16/0:44

Brand- Netflix| Agency- DEEPLOCAL, Pittsburgh
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https://www.youtube.com/watch?v=TTlIGdlbTy4

www.ifiweremarketing.com

ur Take On The Nomination

Very useful and integrated

@ @ product and brand
\ ‘ / innovation. Leaving it
o J : open for customization
speaks tp today’s

ge%tion
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NETFLIX SUCKS BY NETFLIX

: fyw [

Go ahead.

Watch yourself @

to sleep.

Netflix socks pause your show automatically,
SO you never miss a moment.

Brand- Netflix| Agency- DEEPLOCAL, Pittsburgh



http://makeit.netflix.com/

www.ifiweremarketing.com

ur Take On The Nomination

Don’t know how
comfortable the socks
would be but the
innovation shows a keen
insight into consumer
usage and habits
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EHANEE PLEASE AN[] THE BIB \SSIJ

Brand- Change Please and The Big Issue| Agency- FCB Inferno, London

BRI T T N TP T e



http://www.fcbinferno.com/work/case-studies/change-please/

www.ifiweremarketing.com

ur Take On The Nomination

A fairly decent CSR cum
marketing idea. Could
bring about change, as

the name suggests. Like

the name too!
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TOYOTA AUSTRALIA'S LANDERUISER EMERGENCY NETWORK

Brand- Toyota Australia| Agency- Saatchi and Saatchi, Sydney
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https://adsoftheworld.com/media/ambient/toyota_land_cruiser_emergency_network

www.ifiweremarketing.com

ur Take On The Nomination

With almost a monopoly in rural Australia, Land Cruiser could have
easily skipped marketing efforts but it not only continued, even
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SALTWATER BREWERY'S EDIBLE SIX PALK RING



https://www.youtube.com/watch?v=-YG9gUJMGyw

www.ifiweremarketing.com

ur Take On The Nomination

Perfect example of great
marketing- an activity
that enhances and
integrates with the

product and message
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VOLVD CAR USA'S RIGRWAY RUOBBERY

THE FIRST TO BE POWERED BY
GAS, ELECTRICITY, AND OTHER CARS

P »l ) 012/20

Brand- Volvo Car USA| Agency- Grey New York

™



https://www.youtube.com/watch?v=c4x0w7juhtw

www.ifiweremarketing.com

ur Take On The Nomination

Ourfavorite thus far!!
Especially the execution-

where product is not only

- beautifully displayed, it is

’ demonstrated. Especially
~

love the customized Thank
You message board
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AGTIVISION'S HACK'IN SACK

£
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Brand- Activision’s Black Ops 3 Game| Agency- Edelman, Los Angeles
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http://shortyawards.com/8th/call-of-duty-hack-in-black

www.ifiweremarketing.com

ur Take On The Nomination
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Found it ok. Good but not in

the league of the other
nominations
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JUNGE SYMPRONIKER HAMBURG'S TRE SOUND SRIRT

Brand- Junge Symphoniker Hamburg| Agency- JUNG von MATT Hamburg

BRI T T N TP T e



http://creativity-online.com/work/junge-symphoniker-hamburg-the-sound-shirt/46726

www.ifiweremarketing.com

ur Take On The Nomination

A brilliant technological
and creative innovation,
rolled into one! What a
beautiful fit with an
Orchestral!l!l



STOCKHOLMSTAG'S THE TRAIN BRAIN PROJECT

Brand- Stockholmstag| Agency- KARNHUSET Stockholm

BRI T T N TP T e



http://karnhuset.net/case/

www.ifiweremarketing.com

Our Take Un The Nomination

Found this to be more apt
as an Innovative
Technology rather than
Creative Innovation
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VOLVD'S RUAM DELIVERY

Brand- Volvo| Agency- OgilvyONE London

BRI T T N TP T e



https://www.youtube.com/watch?v=GxZ6UFmNJvk

www.ifiweremarketing.com

ur Take On The Nomination
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LEXUS INTERNATI[INALS SU[]E AMAZ\NE IN MOTION

Brand- Lexus Internationl| Agency- Chi and Partners, London

BRI T T N TP T e



http://www.chiandpartners.com/our-work/lexus

www.ifiweremarketing.com

Our Take Un The Nomination

This is more like a product
innovation rather than
creative innovation. Don’t
see the connect with the
brand message
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AUDIAL'S MISSION TO THE MODN

Brand- Audi AG| Agency- Think, Hamburg

BRI T T N TP T e



http://www.audi.com/corporate/en/innovations/mission-to-the-moon.html

www.ifiweremarketing.com

ur Take On The Nomination

Branding all the way to the
moon- not bad!! By helping
scientists, Audi gets to do some
sort of CSR, plus establish itself
as an engineering and design
expert plus get branding on the
rare and unoccupied ad
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EPM EMPRESAS PUBLICAS DE MEDELLIN'S SUN HATS

Brand- EPM EMPRESAS PUBLICAS DE MEDELLIN | Agency- DDB, Colombia

BRI T T N TP T e



http://www.thestable.com.au/ddb-colombias-sun-hats-light-up-the-dark/

www.ifiweremarketing.com

ur Take On The Nomination

Another example o
perfect marketing- brand
message + product demo

+ CSR rolled into one
highly innovative
campaign
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SAVE THE LRILDREN AND SANTILLANA'S PAPER GLASSES
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https://www.youtube.com/watch?v=lfFqVjWtwK0

www.ifiweremarketing.com

ur Take On The Nomination

Marketing leveraging

distribution! Good idea
|
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TIM'S EMOTI SOUNDS

&
SOUNDS

P »l o) 0:34/200

Brand- Tim| Agency- Artplan, Rio De Janeiro
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https://www.youtube.com/watch?v=4akmJ5iJ3R4

www.ifiweremarketing.com

ur Take On The Nomination

reative and uniqué
rendition of the product
benefit of fast, honest
internet without any
catch. Love the line- For
ome people, hearing is
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TUPLI TISSUES" DIABETEST

Topli

lissues

Brand- Topli Tissues| Agency- Dentsu Indonesia, Jakarta

BRI T T N TP T e



http://www.adforum.com/creative-work/ad/player/34519989/diabetest/topli-tissues

www.ifiweremarketing.com

Our Take Un The Nomination

QEES7Y § x33 WORLD 1 1
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» Brilliant solution for increasing
product sales and making the
brand stick in the minds of
consumers
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LOCKAEED MARTIN'S TRE FIELD TRIP TO MARS

‘\ ank’heed Martin is creating the

J technology that will take us to Mars.

Brand- Lockheed Martin| Agency- McCann New York, New York

.


https://vimeo.com/167788423

www.ifiweremarketing.com

ur Take On The Nomination

Hats off to the creative and technical minds behind this insanely
simple yet flawlessly executed VR stunt!
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WILSON SPORTING GOODS™ WILSON X CONNECTED BASKETBALL
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Brand- Wilson Sporting Goods| Agency- Phenomenon, Los Angeles
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http://www.wilson.com/en-us/explore/basketball/wx.html

www.ifiweremarketing.com

Our Take Un The Nomination

More an innovative
technology or product
innovation than a creative
innovation. The creative is
aregular ad!
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BURGER KING'S McWHOPPER

PROPOSED S "
LOCATION

ONE LOCATION, '
ONE DAY ONLY. y

BURGER KING HQ IS IN MIAMI,
MCDONALD'S HQ IS IN CHIKAGO.
SO LET'S MEET IN THE MIDDLE.

Brand- Burger King| Agency- Y&R NZ Auckland / Y&R MEDIA NZ Auckland
- 1 L B



http://mcwhopper.com/

www.ifiweremarketing.com

ur Take On The Nomination
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THE NEW YI]RK TIMES' THE DISPLAGED

#» Share

qu“t*"

T

,60 million -‘ .
s by war and p§ ecutlo i
War Il. Half are, hlldre

Brand- The New York Times| Agency-VRSE.WORKS Los Angeles

BRI T T N TP T e
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ur Take On The Nomination
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DEUTSCHE TELEKOM'S SEA RERD QUEST

Deutsche Teiekom "sea hero quest” by Saatchi & Saatchi | (<>}

sjlms = ® LIFE IS FOR SHARING,
s

Brand- Deutsche Telekom| Agency-Saatchi & Saatchi London

T BRI e e



http://www.campaignlive.co.uk/article/deutsche-telekom-sea-hero-quest-saatchi-saatchi/1393565

www.ifiweremarketing.com

ur Take On The Nomination
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THAI SAMSUNG ELECTRONICS / THAI ASSOCIATION OF THE
BLIND'S TOUGHABLE INK

Brand- Thai Samsung Electronics / Thai Association Of The Blind| Agency-J. Walter Thompson,

oy BB ey ey



https://www.jwt.com/en/bangkok/work/touchableink/

www.ifiweremarketing.com

Our Take Un The Nomination

It is a product innovation,
but a mighty useful one at
that
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WATERAID"S PEDALPURE

Brand- Wateraid| Agency-Grey Bangladesh, Dhaka

IR, T



https://www.youtube.com/watch?v=noEOndy1h8E

www.ifiweremarketing.com

ur Take On The Nomination

Useful innovation which
will ensure widespread
adoption and hence,

branding and publicity
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SAMSUNG'S BRAINBAND

orain

P »l ) 0447321

Brand- Samsung Australia| Agency-Leo Burnett, Millers Point

F‘



https://www.youtube.com/watch?v=eTy07pkxEO0

www.ifiweremarketing.com

ur Take On The Nomination

More a product
innovation, but also
reinforces that Samsung is
an innovative brand. Will
have good brand
exposure when used in
every game
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DUANG PRATEEP FOUNDATION's M[IT[IREPELLENT

45

Brand- Duang Prateep Foundation| Agency- BBDO, Bangkok

L bl B ks Bl 11}



http://www.adweek.com/adfreak/bbbo-cleverly-engineers-mosquito-repellent-motorcycle-exhaust-pipe-169798
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GOOGLE'S JAGUUARD WEARABLE FABRIC

WITH TECHNOLOGY
WOVEN IN;

evi's
s = 378,156 views

Brand- Google | Agency- Google Creative Lab, London
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http://www.adweek.com/adfreak/bbbo-cleverly-engineers-mosquito-repellent-motorcycle-exhaust-pipe-169798
https://www.youtube.com/watch?v=yJ-lcdMfziw
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ING'S THE NEXT REMBRANDT

Brand- ING| Agency- J. Walter Thompson, Amsterdam

BRI T T N TP T e



http://www.adweek.com/adfreak/bbbo-cleverly-engineers-mosquito-repellent-motorcycle-exhaust-pipe-169798
https://www.nextrembrandt.com/
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THE GITY OF NEW YORK'S LINKNYL

& C' 8 https://www.intersection.com wBa®e 3 =

I Intersection ABOUT LINKNYC CAREERS CONTACT

LINKNYC

Connecting cities,
citizens, and
businesses.

LinkNYC, the largest and fastest free municipal Wi-Fi network in
the world, will provide superfast Wi-Fi, phone calls, device
charging, and an Internet-enabled tablet. Paid for by advertising
and at no cost to New Yorkers, LinkNYC will generate over $500M
in revenue for NYC.

LEARN MORE

Brand- The City of New York | Agency- Intersection, New York

BRI T T N TP T e



https://www.intersection.com/
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